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WHEN
TRAVELLING,

millennials...

Millennial Business Travellers spend more per
business trip than non-millennials.

42% spend company money on high-end
meals, compared to 26% of non-millennials. *@1

More likely to extend a business trip into a

personal holiday. 62% of millennials claim ’}
to have done so in the past, vs. 51% of 31-45

year olds and only 37% of 46-65 year olds.

Millennial leisure travellers travel on a budget «
and prefer to look out for good offers/deals
and discounts.
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78% indicate they prefer to learn something new when travelling.

70% expect special places to offer an immersive experience.

2 to 3 times more likely to start planning a trip within just 2
weeks of departure.

More likely to book at the last minute than older generations.

—

On average a millennial checks 10.2 sources before booking
travel services.

65% claim finding missing/hidden information is the largest
nuisance for them.

More tips for travellers on More new from the travel industry on
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